	[image: ]
	[image: ]

	Business and Sustainability
	[bookmark: _GoBack]Code:
4.0.3108

	ECTS points:
4
	Hours:
Lecture: 30 hours, Auditorium classes: 15 hours
	Semester:
winter
	Status:
Elective
	Language:
English


	Lecturer:  
Email:renata.ploska@ug.edu.pl

	Course description:
The aim of the lectures and classes is to familiarize students with the relationship between the business world and the environment and society, as well as to familiarize with the subject of sustainable development and the circular economy.
Main topics:
· Economics of sustainable development - goals, political and legal instruments, challenges 
· An introduction to the circular economy. Current key principles within the circular economy 
· The niche level: circular business models 
· Corporate social responsibility
· Environmental Management, Environmental Management Systems (EMS) – based on ISO 14001 standard, EMAS – costs and benefits of EMS 
· Lean and Green approach - the use of selected quality improvement tools and techniques in Environmental Management 
· Green Business Strategy 
· Environmental awareness of managers as the basis for creating pro-environmental behavior 
· Eco-innovations - definition, examples, support programs 
· Transformation of the economy towards reducing emissions Sustainable finance and socially responsible investment

	Reading list:
Basic literature: 
Crane A., McWilliams A., Matten D., Moon J., Siegel D.S., The Oxford Handbook of Corporate Responsibility, Oxford University Press 2008. (part II i IV) 
Universal circualr economy goals, Ellen MacArthur Foundation, January 2021. 
Additional literature: 
Benton, D., Hazell, J., & Hill, J. (2014). The Guide to the Circular Economy. Capturing Value and Managing Material Risk. Oxford, UK: DoSustainability. Bruns-Smith, 
A. , Choy, V., Chong, H., & Verma, R. (2015). Environmental sustainability in the hospitality industry: Best practices, guest participation, and customer satisfaction. Cornell Hospitality Report, 15(3), 6–16. https://doi.org/10.1017/CBO9781107415324.004 
Buchholtz A., Carroll A. B., Business and Society, South-Western CENGAGE Learning (7th or newer edition). 
Camilleri M. A., Corporate Sustainability, Social Responsibility and Environmental Management. An Introduction to Theory and Practice with Case Studies, Springer 2017. 

	Grading:
The final grades are based on the score according the University terms of study:
50% or less - 2,0 (fail)
>50% - 3,0 (pass)
>60% - 3,5 (pass +)
>70% - 4,0 (good)
>80% - 4,5 (good+)
>90% - 5,0 (very good)

	Prerequisities:
There are no pre-requisites for this course
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